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The International Dairy Federation
 News release

NEW DAIRY INITIATIVE CELEBRATES ACHIEVEMENTS IN MARKETING
For further information, please contact 

Marylene Tucci, IDF Communications and Public Affairs Tel: +32 2 706 86 44, Fax : +32 2 733 04 13 E-mail : MTucci@fil-idf.org 

Brussels, 11 October 2006 - IDF Marketing Awards, the new initiative of the International Dairy Federation, received 27 entries from 11 countries. Results will be announced at the IDF World Dairy Summit and 27th IDF World Dairy Congress, in Shanghai, China, 18-23 October. 

The 2006 IDF Marketing Awards had 3 categories: New Product Development, Nutri-Marketing, and Marketing Communication.  Judging was by a panel of independent judges, who short listed 3 campaigns in each category and chose one as the winner. 

“The feedback I’ve had is that the judges were impressed by the strategic thinking behind the campaigns, and most of all by their effectiveness, especially those that have been short listed. ”, commented Jim Begg, President of the International Dairy Federation. 

All entries will be presented during the poster session at the IDF World Dairy Summit and 27th IDF World Dairy Congress.
“These marketing awards provide an opportunity to exchange best practice information about business development and revenue generation. Competitiveness, the generation of revenues, and a positive consumer message are the objectives of every dairy company and I believe the IDF can make an important contribution in these areas through these awards, said Jim Begg, the IDF President. It is my hope that these Marketing Awards will become an important part of our IDF World Dairy Summit each year. I encourage dairy processors to celebrate successful marketing activities by supporting this new IDF initiative.  “

Notes to editors:

· The campaigns short listed in each category are:
New Product Development

Dairy Farmers


Revamped Packaging campaign
Australia

Mengniu Dairy Group

Deluxe Branded Milk


Inner Mongolia

A. Wiseman


The One campaign


Scotland

Nutri-marketing

Grana Padano


Nutrition Education Campaign
Italy

Meiji Dairies


Low GI Ice Cream Campaign

Japan

Mengniu Dairy Group

Breakfast Milk Campaign

Inner Mongolia

Marketing Communications

Dairy Farmers


White Milk campaign


Australia

Mengniu Dairy Group

Yoghurt Drink campaign

Inner Mongolia

Saputo



Cheese campaign


Canada

· Judges were;

Professor David Carson (Professor of Marketing at the University of Ulster, President of the Academy of Marketing and Joint Editor of the European Journal of Marketing), Phelim O’Leary (Director of a Dublin based market research company) and Laurie Young (marketing consultant, previously the Global Head of Marketing with PriceWaterhouseCoopers).
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The International Dairy Federation is the most comprehensive and authoritative source of science-based   knowledge and information in support of the nutritional benefits of milk and dairy products.





Founded in 1903, IDF is the representative organization for the dairy sector worldwide and is both a forum for discussion and exchange and a dairy information centre





To find out more please visit http://www.fil-idf.org











