
 

AUSTRALIA WINS THE YVES BOUTONNAT IMP TROPHY 2007  

Dublin, 4 October 2007 –This year’s International Milk Promotions (IMP) trophy was won by 
Australia. The winning campaign “Dairy Good for Life ” was developed by R. Lange from Dairy 
Australia to demonstrate that dairy foods are a healthy and natural component of the human diet 
throughout life. The Yves Boutonnat IMP trophy was presented at the closing banquet on 3 October 
2007, during the IDF World Dairy Summit in Dublin, 29th September - 4 October 2007.  

“The standard of competition this year was again exceptionally high, making it very difficult for the 
judges to select a winner. Six entries from five countries competed this year. The winning 
campaign focuses on showing the benefits of dairy food by featuring how a young female child 
enjoys and benefits from consuming dairy foods from childhood, through the teenage years to 
adulthood and on to older age. It is a multifaceted campaign using television, radio and print media 
in an engaging and entertaining way and secures endorsement from health and nutrition 
professionals.”commented Dr. Stephan Mikinovic, President of the International Milk Promotions 
(IMP) Group. 

It was particularly pleasing that all entries demonstrated the good work going on around the world 
to promote the interests of dairy. The campaigns covered a diverse range of topics from promoting 
the health and nutrition benefits of dairy products, how dairy foods contribute to enjoyment and 
contemporary lifestyles, to projecting a positive image of the dairy industry in a modern and 
progressive society. The campaigns have an effect on attitudes and behavior of consumers to 
favour and stimulate the growth and consumption of dairy products.  

The finalists for the 2007 IMP Trophy competition were: 
 
      · Scotland– “Milk moustache campaign”  
      · USA – “Pizza Innovation » 
      · Australia - “Dairy Good for Life ” 

The IMP Trophy competition was initiated in 1989 by the IMP Group. It is a means of showcasing, 
to dairy farming and industry delegates attending the annual IDF World Dairy Summit, the best 
generic advertising campaigns created recently amongst the group. In honour of one of his 
founding member, Yves Boutonnat, it is now called the Yves Boutonnat International Milk 
Promotion Trophy.  

Entries are submitted to the IMP Group mid -year meeting where they are subject to peer-review, 
analysis and judging. The top 3 are selected to present their campaign and the winner is elected in 
secret ballot. The winner is considered the best in promoting the nutritional benefits and the 
healthy image and lifestyle of dairy foods.  

-------------------------------------------------------------------ENDS--------------------------------------------------------------------  
 
Note to editors:  
 
The International Dairy Federation is the most comprehensive source of science-based   knowledge 
and information in support of the nutritional benefits of milk and dairy products.  
Founded in 1903, IDF is the representative organization for the dairy sector worldwide and is both 
a forum for discussion and exchange and a dairy information center. To find out more please visit 
http://www.fil-idf.org 
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